
Peran dan Manfaat Sosial Media
Marketing bagi Usaha Kecil

by LP2M UMN AL WASHLIYAH

Submission date: 24-Feb-2021 09:29PM (UTC-0600)
Submission ID: 1517587015
File name: Peran_dan_Manfaat_Sosial_Media_Marketing.pdf (207.34K)
Word count: 3249
Character count: 19874



















63%
SIMILARITY INDEX

62%
INTERNET SOURCES

18%
PUBLICATIONS

30%
STUDENT PAPERS

1 10%

2 7%

3 7%

4 6%

5 2%

6 2%

7 2%

8 2%

9 2%

Peran dan Manfaat Sosial Media Marketing bagi Usaha Kecil
ORIGINALITY REPORT

PRIMARY SOURCES

antihapriani.home.blog
Internet Source

hakimhaykal8.wordpress.com
Internet Source

repository.unhas.ac.id
Internet Source

shelmi.wordpress.com
Internet Source

journal.unhas.ac.id
Internet Source

brand24.co.id
Internet Source

ginasafit.wordpress.com
Internet Source

belisafetyfootwear.wordpress.com
Internet Source

www.emerald.com
Internet Source



10 2%

11 2%

12 1%

13 1%

14 1%

15 1%

16 1%

17 1%

18 1%

19 1%

20 1%

Submitted to Forum Perpustakaan Perguruan
Tinggi Indonesia Jawa Timur
Student Paper

lovemarketingg.blogspot.com
Internet Source

mafiadoc.com
Internet Source

es.scribd.com
Internet Source

Submitted to Middlesex University
Student Paper

Submitted to University of Durham
Student Paper

jurnalrisetkomunikasi.org
Internet Source

tunaskreativita.blogspot.com
Internet Source

www.goodreads.com
Internet Source

id.123dok.com
Internet Source

Submitted to Lambung Mangkurat University
Student Paper

www.coursehero.com
Internet Source



21 1%

22 1%

23 1%

24 1%

25 1%

26 1%

27 1%

28 1%

29 1%

30 1%

31

Internet Source

Submitted to STIE Perbanas Surabaya
Student Paper

Submitted to Universitas Brawijaya
Student Paper

ejournal.uika-bogor.ac.id
Internet Source

Juli Sulaksono. "Peranan Digital Marketing Bagi
Usaha Mikro, Kecil, Dan Menengah (Umkm)
Desa Tales Kabupaten Kediri", Generation
Journal, 2020
Publication

www.researchgate.net
Internet Source

Submitted to Lappeenrannan teknillinen yliopisto
Student Paper

dx.doi.org
Internet Source

s3.amazonaws.com
Internet Source

repository.unsada.ac.id
Internet Source

123dok.com



1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

Internet Source

comnetsat.org
Internet Source

jurnal.uisu.ac.id
Internet Source

Submitted to Academic Library Consortium
Student Paper

Submitted to Universitas Katolik Widya Mandala
Student Paper

dwipradikdo19.wordpress.com
Internet Source

sinta3.ristekdikti.go.id
Internet Source

Submitted to Fakultas Ekonomi Universitas
Indonesia
Student Paper

jp.feb.unsoed.ac.id
Internet Source

garuda.ristekbrin.go.id
Internet Source

www.academia.edu
Internet Source

pt.scribd.com



42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

47 <1%

Exclude quotes Off

Exclude bibliography On

Exclude matches Off

Internet Source

repository.usu.ac.id
Internet Source

myassignmenthelp.com
Internet Source

www.repository.uinjkt.ac.id
Internet Source

domino.fov.uni-mb.si
Internet Source

zombiedoc.com
Internet Source



Peran dan Manfaat Sosial Media Marketing bagi Usaha Kecil
PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8


	Peran dan Manfaat Sosial Media Marketing bagi Usaha Kecil
	by LP2M UMN AL WASHLIYAH

	Peran dan Manfaat Sosial Media Marketing bagi Usaha Kecil
	ORIGINALITY REPORT
	PRIMARY SOURCES

	Peran dan Manfaat Sosial Media Marketing bagi Usaha Kecil

